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WABA Calendar
Peanut Butter Jam 
subcommittee
March 1, 2005, 7:30 p.m.
1st Tuesdays

Membership/Organization 
Committee Meeting
March 3, 2005, 1:30 p.m. 
1st Thursdays
Coffee for Thought, 
1544 Webster Street

Events Committee Meeting
March 8, 2005, 6:30 p.m.
2nd Tuesdays
Rosenblum Cellars, 2900 Main Street

Executive Committee Meeting
March 9, 2005, 7:30 a.m.
2nd Wednesdays
Coffee for Thought, 
1544 Webster Street

Design Committee Meeting
March 10 and 24, 2005, 8:30 a.m.
2nd and 4th Thursdays
Alameda Art Center, 1701 Webster

Board of Directors Meeting
March 16, 2005, 7:30 a.m.
3rd Wednesdays
Coffee for Thought, 
1544 Webster Street

Economic Development 
Committee Meeting
March 15, 2005, 6:00 p.m.
3rd Tuesday
Hawthorn Suites, 
1628 Webster Street

Webster Street Business District 
Strategic Plan public forum
March 22, 2005, 7 p.m.
City Hall West, 
950 West Mall Square, 
Alameda Point, Room 201

West Alameda Farmers’ Market
Tuesdays, Rain or Shine
9:30 a.m. - 1:00 p.m.
Corner of Webster and Taylor Streets

WABA Mixer
April 27, 2005, 5:30 –7:30 p.m.
4th Wed. every other month
Alameda Art Center, 
1701 Webster

Save These Dates!

Would you like to host 
a mixer? Call WABA 

for details: (510) 523-5955.
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1701 Webster Street, P.O. Box 215
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Always get the LATEST NEWS on our website at:
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Spot Light on our Sponsors
WABA couldn’t bring you the Peanut Butter Jam, 
Concerts at the Cove and all its other popular activities 
without the help of some very generous and involved 
sponsors. Rosenblum Cellars has been with us from the 
very beginning, providing both funds and the leadership 
of Kent Rosenblum, who has served as both board 
president and active board member for 20 years. 

Called a “mecca for Zinfandel-
fanatics,” by The Wine Specta-
tor and selected as one of the 
top American wineries by Wine 
& Spirits magazine, Rosen-
blum Cellars 
embodies a 
quarter-cen-
tury of wine-
making ex-
cellence and tradition. Guests 
to the winery enjoy sweeping 
views of the San Francisco 
skyline and the bridges as 
they savor an array of opulent 
award-winning wines, including 
Rosenblum Cellars renowned 
old-vine zinfandels. 

Rosenblum Cellars Alameda 
Winery and Tasting Room is at 

2900 Main Street, near the 
ferry terminal. It’s open seven 
days a week from 11 a.m. to 
6 p.m. with winery tours Sat-
urday and Sunday at 1 and 3 

p.m. Visitors 
can sample 
up to six 
wines at no 
charge; ad-

ditional reserve tasting is $5. 
For more information, 
call (510) 865-7007 or 
visit them online at 
www.rosenblumcellars.com.

Are you interested in being 
a sponsor of the Concerts at 
the Cove or Peanut Butter 
Jam? Call us at 
(510) 523-5955. 

Brighter Times Ahead for 
Webster Street
When the Webster Renaissance Streetscape Project 
is fi nished this summer, 44 new streetlights will grace 
Webster like a string of pearls, creating a strong visual 
design element and fl ooding the street with pure 
white light.
The new “Acorn” streetlights are an interesting study in con-
trasts. On one hand, they look like something from the early 
1900s with a cast iron base and shaft and a glass globe. No 
fiberglass and plastic for this project! 

While the structural parts of the new street light 
are historically accurate, the bulb (or lamp, as 
it is called in the industry) is a true state-
of-the-art induction lamp that operates on 
microwave technology. Used extensively 
in Europe, it is incredibly long lived and 
may operate up to twenty years with-
out having to be changed. It also has 
an “instant on/off” feature so that 
it will come back on immediately 
after a power failure, not flicker 
and buzz. The induction lamp also 
throws a true white light that shows 
colors more accurately than the 
older sodium lights. 

The lights are made by Holophane, 
one of the first companies to sell 
streetlights in the United States. Holo-
phane representative Chris Nye worked 
for many months to help find the right 
light for Alameda, a task close to his heart 
since he is an Alameda resident. Chris 
says he didn’t know how he would explain 
to his children if he were unable to provide 
his home town with the lighting it needs. 
Happily for all, it has all worked out and 
soon all Alamedans will be able to enjoy 
Webster Street at night under lovely pools 
of light from the beautiful new streetlights.

WABA’s 2004 Report Card
In the February 2004 newsletter, we published a 

summary of the West Alameda Business 
Association’s accomplishments during 
July through December 2003.  We 
carry on that tradition with a summary 

of 2004 activities.
Continued inside on page 2A+ 

Would you like to volunteer?
Sign up today at:

WestAlamedaBusiness.com

THIRD THURSDAYS ART AND CRAFTS CAMPUS
March 17 and April 21

WEST END WINE AND DINE
3rd Fridays every other month
June 17, Aug. 19 and Oct.21.

WABA MIXERS 
April 27, June 22, August 24 and October 26

SUMMER FARMERS’ MARKET
Thursdays 4-7:30 p.m. 
June 9 through September 8 

CONCERTS AT THE COVE 
2nd Fridays June, July and August
June 10, July 8 and August 12

WEBSTER RENAISSANCE 
STREETSCAPE UNVEILING
August 11

PEANUT BUTTER JAM 
September 9, 10, 11
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WABA BOARD

President 
Ed Clark 

Vice President 
Patricia Collins-Levi

Secretary 
Sam Koka 

Treasurer 
Sandip Jariwala 

Kent Rosenblum 
John Ng 
Thomas Means 
Donna Hitchens

COMMITTEE 
CHAIRS

Design 
Chair is rotating  
assignment

Economic Development 
Sandip Jariwala 
Anne Bracci

Organization 
Stephanie Prothero

Promotions/Events 
Kent Rosenblum 
Ed Clark

WABA OFFICE

Address: 
1701 Webster Street 
Alameda, CA 94501

Phone: 
(510) 523-5955

Website: 
WestAlamedaBusiness.com

Special thanks to:

Gunderson Design  
for our newsletter design.  
Call 510-289-7214 or visit  
www.GundersonDesign.net  
to learn more!

Removal of Highway  
Designation: 
WABA worked with the City of 
Alameda and legislative repre-
sentatives to remove the state 
highway designation for Web-
ster Street, eliminating restric-
tions that prevented revitaliza-
tion efforts 

Streetscape:  
The ongoing streetscape 
construction is the most visible 
sign of WABA’s efforts.  WABA 
partnered with the City of Alam-
eda to obtain $2.5 million for 
phase I of the Webster Renais-
sance Streetscape and helped 
design the project, which will 
add pedestrian amenities, new 
landscaping, and historic acorn 
lighting. WABA also lobbied to 
protect the historic look of Web-
ster by opposing bus shelter 
advertising on the street  

Economic Strategic Plan:  
WABA and the City of Alam-
eda’s Development Service 
Department began a strategic 
planning process to develop an 
economic revitalization strategy, 
including a catalyst project.  The 
final public forum will be held 
March 22 with a report issued 
later this year.

West End Cleanup:  
WABA retained a full-time main-
tenance crew and more recently 
obtained funding from the City 
of Alameda for a green machine 
to keep the business district 
clean.

Market Survey:  
WABA conducted a market 
survey to determine how best 
to position the district to bring in 
more shoppers and businesses

Image Creation:   
WABA is implementing a 
strategic marketing plan to 
burnish the image of the West 
End through which the district 
has received favorable media 
coverage, launched a website 
(WestAlamedaBusiness.com), 
enhanced special events and 

developed new ones and of-
fered a variety of marketing 
opportunities for members at 
no or reduced costs, including 
welcome baskets for new Bay-
port residents, coupon booklets 
distributed at events, a pro-
gram of collaborative advertis-
ing, website business directory 
and publication of a calendar 
of events and weekly stories 
promoting the district.

Traffic Generating Events:   
WABA produced a new holiday 
event and several events draw-
ing record crowds to the dis-
trict, including three Concerts 
at the Cove, Peanut Butter Jam 
street festival, which expanded 
in 2004 to a two-day celebra-
tion, and a Halloween event. 

Sign Ordinance:   
WABA worked with the Plan-
ning Department and PSBA 
to rewrite a portion of the sign 
ordinance, which City Council 
is expected to adopt in March.

Design Guidelines:   
WABA updated Design Guide-
lines, which the Planning Board 
adopted this year.

Façade Grant Program: 
WABA worked with other local 
business associations to in-
crease the effectiveness of the 
facade grant program spon-
sored by the City of Alameda 
so that an increasing number 
of merchants and property 
owners have upgraded the 
facades of their buildings.

Mentoring:   
WABA provided member busi-
nesses with grant and permit 
assistance.

But wait and see what else we 
have planned during 2005 to 
revitalize the district —better 
yet, help us:  join a committee, 
participate in marketing efforts, 
come to mixers and meetings 
or give us ideas about how we 
could help your business or the 
district.

WABA’s 2004 Report Card (Continued from page 1) Façade Grant Funding In Jeopardy
West Alameda Business Association merchants and property owners considering 
upgrading their buildings are urged to submit façade grant applications as soon as 
possible.  Because of budget cuts and other restrictions, the City of Alameda no longer 
has funding for Level II grants and very limited funding for Level I grants.  

Each business owner and each 
property owner who has not 
previously received a façade 
grant is eligible to receive one 
grant, which, under Level I 
guidelines, would cover 80% 
of costs up to $5000.  Level 
I grants cover paint, adding 
awnings and signs or other up-
grades that do not change the 
structure of the building.  Level 
II grants formerly covered 
structural upgrades.  
The next application deadline 

is April 13.  Funding, however, 
will be disbursed on a 
first come first served 
basis, so applications 
should be submitted 
as soon as possible.
Call or e-mail the 
West Alameda Busi-
ness Association 
office at  
523-5955 or  
west_alameda 
@yahoo.com for  
information and  
application forms.

They Make Us Look Good 
Keeping up Appearance Awards for stores on Webster 
Street that have gone the extra mile to make their 
storefronts attractive and inviting go to: The New 
Zealander for December and Seelenbacher Jewelers 
for January.  The New Zealander, which moved into the 
landmark Croll’s building at Webster and Central, has 
done a great deal to create a warm and cozy environment 
and Seelenbacher at 1507 Webster always has a beautiful 
window display.

Urban Forest, which has transformed the dark and 
cluttered 99 Cent store at 1532 Webster into a bright  
and attractive gift mecca, is the February winner. “Next 
time you’re on Webster Street, take a 
look at the wind chimes and various 
glass work displayed so nicely in the 
windows,” says WABA’s Betty 
Dittmer. And take a peek inside 
to see how they’ve recycled 
limbs of the recently 
removed trees as part 
of their counter.

Want To See The Name  
Of Your Business  
In Print?
Tell us about events your business is planning, 
news about your business or even something 
interesting about your business.  If we have space, 
you might see your business listed in a story we 
publish or the event listed in the calendar of events 
appearing weekly in the Alameda Sun and on the West 
Alameda Business Association web site.  

News about events must be limited to 25 words, including 
the date, time and location of the event, very brief description of the event and a 
number or website to obtain additional information.  If sent by e-mail to the West 
Alameda Business Association (WABA), event information must be received by noon 
the Thursday before you want the event to appear.  If you provide the information by 
telephone or drop it by the WABA office, please provide the information a day earlier.  
Contact the WABA office at west_alameda@yahoo.com, 523-5955 or 1701 Webster.

Online Business Directory
Are you trying to find a drugstore to fill your prescriptions?  
Do you need to make a bank deposit? Whether you’re looking for a quick cup of coffee 
or a fine meal, a hairstylist or some parts for your car, our Business Directory brings 
together all the West Alameda businesses in one easy-to-use search tool.

Try it today at: www.WestAlamedaBusiness.com!

Shape the Future of the  
Webster Business District 

When: March 22 at 7 p.m.

Where: Room 201 of City Hall West, 950  
 West Mall Square, Alameda Point.  

What: Webster Street Business  
 District Strategic Plan 

(for more information see  
www.ci.alameda.ca.us/community/wdsp.html)

Shape the Future of the West End
When: March 3 and March 23 at 6:30 p.m 

Where: City Hall 2263 Santa Clara Avenue.  

What: Alameda Point Community Meetings 

Get Involved!

Public Forum
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Webster Street: Media Darling

Webster Street Becomes An Arts & Crafts Campus 
With Webster Street emerging as a center for learning a variety of arts and crafts, 
the West Alameda Business Association (WABA) decided to turn the street into 
an adult education campus.  The event, called Third Thursday Arts and Crafts 
Campus, premiered on February 17. 

The kick-off event featured 
classes, workshops, discussions 
and special events all up and 
down Webster Street from 2 
p.m. through the afternoon and 
evening.  Among the businesses 
offering classes were Needle 
in a Haystack (needlepoint and 
cross-stitch), Home-Restored 
Furniture and Refinishing 
(furniture restoration), Island 
Paradise (salsa dance les-
sons) and Webster Pharmacy 
(questions about prescription 
drugs).  Alameda Art Center 
offered docent tours, Coffee for 
Thought offered knitting lessons 
and Weight Watchers held a 
weight management discussion.  

Fashion After Passion hosted 
representatives of a number 
of organizations to talk to new 
and prospective parents.

Other learning opportunities 
included “Preventive Vehicle 
Maintenance” at Alameda Auto 
Lab, “Antiques 101” at Almost 
Home Antiques and “Acces-
sorizing the Little Black Dress 
to Make it Look Brand New” at 
Adolfo Bridal. North American 
Martial Arts held martial arts 
classes and The Thin Man 
offered a guitar demonstration. 
To round it out, Wally’s Corner 
sponsored a pool tournament.  
Most of the sessions were free, 
although some required fees 

and material charges.

Although the weather 
did not cooperate, 
participating mer-
chants contacted by 
press time indicated 
they would partici-
pate next month.  
“We were pleased 
with the turnout for 
our pool tournament” and 
“look forward to doing it next 
month,” said June Cho, owner 
of Wally’s Corner.  “Everyone 
had fun.”  

Webster Street’s international 
array of restaurants served 
a variety of specials and 

merchants up and down the 
street offered discounts to 
people attending the event. 

The next Third Thursday 
Arts and Crafts Campus is 
March 17. For more infor-
mation, visit www.westal-
amedabusiness.com or call 
(888) 291-9222.

Tinseltown 
came to Webster 
Street recently 
when Tillie’s 
Diner became 
the backdrop 
for a feature 

fi lm starring 
Joseph Fiennes and Winona 
Ryder. The two stars of the 
still un-named movie portray 
an expert personality profi ler 
and a skeptical insurance 
claims adjuster who team up to 
investigate the Darwin Awards, 
the tongue-in-cheek honors 
for people who improve the 
human gene pool by removing 
themselves from it when they 
die doing incredibly stupid 
things. 

Fiennes, Ryder and their fi lm 
crew shot a scene at Day’s Inn 
as well as at Tillie’s. Filming also 

took place Lincoln’s Address, a 
Lincoln Avenue bar in Central 
Alameda – a last-minute 
substitute for the Fireside 
Lounge when parking became 
unavailable. 

No word yet on when the fi lm 
will be released, but we’ll keep 
you posted.  

Webster 
Street’s 
appeal is 
not limited 
to the big 
screen.  Brian 
Banmiller 

came to Webster during the 
February 17 Arts and Crafts 
Campus to feature the district 
as a backdrop to his report 
on the KTVU Channel 2 
news that night.  Noting 

the revitalization efforts 
in the district, Banmiller 
interviewed people about how 
they thought the President 
was handling the economy.  
Among others, Banmiller 
interviewed Betty Dittmer 
(sans green machine) and 
Victor Dominguez, Jr. of 
Calafi a Taqueria.  

And print 
media, too—
Thanks to 
Alameda 
Magazine 
and writer 
Brian 
Higgens for a bang-up look at 
the revitalization of Webster 
Street in the current issue...
and to Via, the American 
Automobile Association’s bi-
monthly subscriber magazine, 

for naming East Ocean 
Seafood Restaurant one of 
the best places for dim-sum 
in the San Francisco Bay 
Area.

And electronic 
media—The 
Webster 
Street 
business 
district is 
featured 
in the 
City of 
Alameda’s 
retail e-letter.  Check 
it out at the bottom of the 
City’s website home page at 
www.ci.alameda.ca.us.



Bottles and cases of two wonderful wines created and 
labeled exclusively by Rosenblum Cellars for last 
September’s Peanut Butter Jam are still available for 
wine-lovers, collectors and businesses. The wines are 
even better now that they have been aged at Rosenblum 
under controlled conditions for an additional six 
months. The Peanut Butter Jam Slammin’ Jammin’ 
Red is a blend of Zinfandel, Petite Sirah, and Merlot 
with flavors of soft strawberry, blackberry, currant 
and mulberry and hints of anise and chocolate. 
Peanut Butter Jam Cool Blues White is a 
Viognier with tropical aromas of pineapple 
and pear, a hint of grapefruit and a touch 
of jasmine. Both wines are on sale for $10 
a bottle or $96 per case to restaurants 
and stores. Proceeds go to 
the West Alameda Business 
Association. Free delivery for 
case orders (including mix 
and match) within Alameda. 
Contact Rosenblum Cellars 
at (510) 865-7007 for more 
information.
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$2,500 Challenge
Ed Clark at Webster Pharmacy has just the right elixir 
for the West Alameda Business Association’s ambitious 
schedule of special events – a $2,500 sponsorship and a 
challenge grant of up to another $2,500 to match any other 
sponsorships given by WABA members.

Ed as been a mainstay of 
WABA, serving as president of 
the Board of Directors for the 
last two years and volunteering 
both time, materials and money 
to help WABA with its various 
projects. “There isn’t anybody 
who has helped WABA more 
over the last few years,” says 
WABA’s Executive Director 
Sherri Stieg. “He’s not only been 
a tremendous supporter but a 
very effective leader. He has the 
ear of the merchants on Web-
ster Street and they respect his 
opinion – as do I.”

After spending a few years as 
an employee of Alameda Drug, 
Ed purchased Webster Pharma-
cy in 1973 and has been at the 

corner of Webster and Lincoln 
ever since. Honoring virtually 
all area Health Plans, he of-
fers a full array of prescription 
drugs, plus over-the-counter 
medications and an astound-
ing collection of other conve-
nience items. Most important, 
he has developed a trusting 
relationship with his customers 
over the years and acts as an 
advisor and advocate for them 
when they need help with their 
medications. 

Next time you’re on Webster 
Street, stop in at Webster 
Pharmacy and thank Ed for his 
support of WABA. And ask him 
for a list of famous people who 
were once pharmacists!

Custom-Made Peanut  
Butter Jam Wine on Sale  
at Rosenblum Cellars

Volunteer Kudos
Kudos to Ed Clark and Kent Rosenblum, who were named 
West Alameda Business Association Volunteers of the 
Month for December. In addition to helping stage Santa’s 
successful visit to Webster Street in December, Ed and 
Kent work tirelessly on a variety of projects as members of 
WABA’s Board of Directors.

Roberto Bernardo, Public Information Officer for the Port 
of Oakland, is the volunteer of the month for January.  
Roberto is a member of WABA’s Organization and 
Membership Committee and chair of this committee’s 
communications subcommittee.  As part of his 
responsibilities, Roberto creates a WABA meeting calendar 
and e-mails it to committee members each month.  He 
also volunteered to write a monthly column for the WABA 
newsletter.  “I became a WABA volunteer because I wanted 
to get more actively involved in all of the exciting projects 
that WABA has planned in the coming months, says 
Bernardo.  “It’s also inspiring to see the spirit of cooperation 
that exists among the businesses in West Alameda.”

Waba Adopts New By-laws
The membership of the West Alameda Business 
Association adopted new by-laws at its February 23 
meeting/mixer.  
The membership also 
enjoyed a presentation by 
Allan Mann of Allan Mann 
Communications on the 
results of the survey done 
last fall to determine how 
best to position the district to 
attract new customers and 
businesses.  

Thank you to Sophie 
Soltani of International 
Psychology and Consult-
ing for hosting the February 
mixer. The lovely meeting 
room contributed to the 
enjoyment of participants.  
We also thank East Ocean 

Seafood Restaurant, which 
provided delicious appetiz-
ers. It is no wonder Via listed 
East Ocean as one of the 
best restaurants in the Bay 
Area for dim sum. Be sure 
and thank them again when 
you return to the restau-
rant for another round of 
great food.  And, of course, 
we thank Allan Mann, the 
marketing genius behind 
the West Alameda Business 
Association. Allan gave an 
interesting presentation and 
was instrumental in getting 
the market survey done.  
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Spot Light on our Sponsors
WABA couldn’t bring you the Peanut Butter Jam, 
Concerts at the Cove and all its other popular activities 
without the help of some very generous and involved 
sponsors. Rosenblum Cellars has been with us from the 
very beginning, providing both funds and the leadership 
of Kent Rosenblum, who has served as both board 
president and active board member for 20 years. 

Called a “mecca for Zinfandel-
fanatics,” by The Wine Specta-
tor and selected as one of the 
top American wineries by Wine 
& Spirits magazine, Rosen-
blum Cellars 
embodies a 
quarter-cen-
tury of wine-
making ex-
cellence and tradition. Guests 
to the winery enjoy sweeping 
views of the San Francisco 
skyline and the bridges as 
they savor an array of opulent 
award-winning wines, including 
Rosenblum Cellars renowned 
old-vine zinfandels. 

Rosenblum Cellars Alameda 
Winery and Tasting Room is at 

2900 Main Street, near the 
ferry terminal. It’s open seven 
days a week from 11 a.m. to 
6 p.m. with winery tours Sat-
urday and Sunday at 1 and 3 

p.m. Visitors 
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up to six 
wines at no 
charge; ad-
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For more information, 
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visit them online at 
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the Cove or Peanut Butter 
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Brighter Times Ahead for 
Webster Street
When the Webster Renaissance Streetscape Project 
is fi nished this summer, 44 new streetlights will grace 
Webster like a string of pearls, creating a strong visual 
design element and fl ooding the street with pure 
white light.
The new “Acorn” streetlights are an interesting study in con-
trasts. On one hand, they look like something from the early 
1900s with a cast iron base and shaft and a glass globe. No 
fiberglass and plastic for this project! 

While the structural parts of the new street light 
are historically accurate, the bulb (or lamp, as 
it is called in the industry) is a true state-
of-the-art induction lamp that operates on 
microwave technology. Used extensively 
in Europe, it is incredibly long lived and 
may operate up to twenty years with-
out having to be changed. It also has 
an “instant on/off” feature so that 
it will come back on immediately 
after a power failure, not flicker 
and buzz. The induction lamp also 
throws a true white light that shows 
colors more accurately than the 
older sodium lights. 

The lights are made by Holophane, 
one of the first companies to sell 
streetlights in the United States. Holo-
phane representative Chris Nye worked 
for many months to help find the right 
light for Alameda, a task close to his heart 
since he is an Alameda resident. Chris 
says he didn’t know how he would explain 
to his children if he were unable to provide 
his home town with the lighting it needs. 
Happily for all, it has all worked out and 
soon all Alamedans will be able to enjoy 
Webster Street at night under lovely pools 
of light from the beautiful new streetlights.
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Association’s accomplishments during 
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Continued inside on page 2A+ 

Would you like to volunteer?
Sign up today at:

WestAlamedaBusiness.com

THIRD THURSDAYS ART AND CRAFTS CAMPUS
March 17 and April 21

WEST END WINE AND DINE
3rd Fridays every other month
June 17, Aug. 19 and Oct.21.

WABA MIXERS 
April 27, June 22, August 24 and October 26

SUMMER FARMERS’ MARKET
Thursdays 4-7:30 p.m. 
June 9 through September 8 

CONCERTS AT THE COVE 
2nd Fridays June, July and August
June 10, July 8 and August 12

WEBSTER RENAISSANCE 
STREETSCAPE UNVEILING
August 11

PEANUT BUTTER JAM 
September 9, 10, 11
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